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In recent years, Chinese roasted seeds consumer market has changed 
dramatically. Speed up the process of urbanization is not only expanded the capacity 
of the urban market, but also a growing sense of the concept of consumer brands。A 
serious impact on the expansion of large stores of traditional distribution channels, but 
also changed consumer buying habits。Health, the popularity of consumer attitudes 
greatly affect consumer buying gifts。Roasted seeds and nuts industry, after years of 
rapid growth, from growth stage gradually matured. As market competition intensifies 
and marketing investment increased, roasted seeds and nuts manufacturers sales 
stagnated and profits do not increase and decrease business risk gradually increased. 
Changes in market and competition in the industry to the Chinese roasted seeds and 
nuts have brought tremendous challenges and opportunities. Roasted seeds and nuts 
during the Spring Festival because a larger proportion of sales, so the market has 
become China's Spring Festival, roasted seeds and nuts roasted seeds and nuts 
industry weathervane. 
Fujian has a typical New Year roasted seeds and nuts market。As the rapidly 
expanding market capacity before the Spring Festival, Zhenglin,  Wengcaiji, Bailian, 
as well as numerous small and medium enterprises of roasted seeds and nuts were 
involved in market competition. Market capacity showed steady increase in the 
relative saturation state. Bailian Company as the largest of roasted seeds and nuts 
businesses in Fujian, has many years of operating experience Chinese New Year 
roasted seeds and nuts market, there also exist a large number of operational issues. 
Bailian company, for example, roasted seeds and nuts for the Spring Festival of Fujian 
marketing strategy research on China's roasted seeds and nuts industry, marketing has 
an important significance as reference. 
First of all, the article detailed analysis of the Fujian Chinese New Year roasted 
seeds and nuts market, macroeconomic environment, industry characteristics and 
competitive conditions, and described the Bailian company as an example of the 
Fujian Chinese New Year roasted seeds and nuts market, the marketing status quo, to 
explore its strengths and weaknesses. Secondly, this paper surveys ways the most 















stocking products made roasted seeds and nuts have a dual life-cycle, that is, survival 
of cycle and cycle point of view. 
Finally, the paper formed the Spring Festival roasted seeds and nuts marketing 
strategy: According to the survival cycle of development of new products, according 
to the gradual introduction of roasted seeds and nuts stocking cycle of the product 
strategy, pricing strategy, channel strategy and pricing strategy, and to achieve 
convergence and matching production and sales. 
 













目  录 
 
 
目  录 
第一章  绪论 ···································································· 1 
第一节   研究背景·······································································1 
第二节  研究意义与创新点 ····························································2 
第三节  研究目的与流程 ·······························································3 
第二章  福建春节炒货行业分析 ············································ 6 
第一节  福建春节炒货行业宏观环境分析 ··········································6 
第二节  福建春节炒货市场总体特征 ················································8 
第三节  福建春节炒货市场竞争状况分析 ········································ 11 
第三章  福建春节炒货市场运营现状 ···································· 14 
第一节  炒货原材料价格预测与采购 ·············································· 14 
第二节  炒货春节销售量预估与备货生产 ········································ 15 
第三节  福建春节炒货市场营销现状 ·············································· 16 
第四节  百联公司福建春节炒货市场营销问题解析 ···························· 19 
第四章  福州春节炒货市场消费特征调查 ······························ 23 
第一节  春节炒货年货的来源与消费种类 ········································ 24 
第二节  春节炒货年货的品牌选择分析 ··········································· 26 
第三节  春节炒货年货消费习惯与购买习惯 ····································· 30 
第四节  春节炒货年货的信息来源 ················································· 37 
第五章  福建春节炒货市场营销策略 ···································· 40 
第一节  炒货年货产品生命周期 ···················································· 40 
第二节  产品开发策略 ································································ 43 















第四节  成长期运营策略 ····························································· 55 
第五节  成熟期运营策略 ····························································· 57 
第六节  衰退期运营策略 ····························································· 58 
结束语 ··········································································· 61 
附件 ·············································································· 62 



















Chapter  IntroductionⅠ ………………………………………………1 
Section  Ⅰ Background……………………………………………………………1 
Section  Ⅱ Research significance and innovation………………………………2 
Section  Ⅲ Research purpose and process………………………………………3 
 
Chapter  Ⅱ Fujian Chinese New Year roasted seeds and nuts industry 
analysis…………………………………………………………………6 
Section  Ⅰ Fujian Spring Festival roasted seeds and nuts sector's analysis of 
macro environment………………………………………………………………6 
Section  Ⅱ The overall features of Fujian Spring Festival roasted seeds and 
nuts market………………………………………………………………………8 
Section  Ⅲ Fujian Spring Festival roasted seeds and nuts Analysis of 
competition in the industry………………………………………………………11 
Chapter  Ⅲ Fujian roasted seeds and nuts market operation status of 
Chinese New Year……………………………………………………14 
Section  Ⅰ Roasted seeds and raw material price forecasts and 
procurement………………………………………………………………………14 
Section  Ⅱ Roasted seeds and Chinese New Year sales forecast and stocking 
production………………………………………………………………………15 
Section  Ⅲ Fujian Chinese New Year roasted seeds and nuts Marketing 
Status………………………………………………………………………………16 
Section Ⅳ Bailian Fujian Chinese New Year roasted seeds and nuts Marketing 
Problem Analysis…………………………………………………………………19 
Chapter  Ⅳ Fuzhou characteristics consumption survey of Spring 
Festival roasted seeds and nuts market………………………………23 
















Section Ⅱ Brand New Year New Year's Choice of roasted seeds and nuts……26 
Section Ⅲ Roasted seeds and nuts to New Year Spring Festival consumption 
habits and purchasing habits……………………………………………………30 
Section Ⅳ New Year New Year's source of information for roasted seeds and 
nuts………………………………………………………………………………36 
Chapter  Ⅴ The operational strategy of Fujian Spring Festival 
roasted seeds and nuts………………………………………………39 
Section Ⅰ The product life-cycle of roasted seeds and nuts stocking…………39 
Section Ⅱ Product development strategy………………………………………42 
Section Ⅲ Import operation strategy…………………………………………46 
Section Ⅳ Growth stage operating strategy……………………………………54 
Section  Ⅴ Mature operating strategy…………………………………………56 
















第一章  绪论 
 1
 





































































































    3、不同于以往的研究，本研究并没有根据 4P 或 4C 理论进行春节炒货年货
营销策略的探讨，而是提出春节炒货年货的双周期理论，并通过产品生命周期分
步实施营销计划，能更有效的应对春节炒货市场的井喷状况。 
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